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[ORGANIZATION] Warns Motorist — You Drink & Drive. You Lose.
Holiday Season Could be Deadliest Ever

With more people expected to travel on America’s highways during this extended
holiday season, this week could be one of the deadliest periods ever for impaired
driving fatalities. To protect [CITY/TOWN] families during this holiday period,
[ORGANIZATION] will support [STATE/LOCAL AGENCY] efforts to protect citizens
from impaired drivers.

As part of the You Drink & Drive. You Lose. National Mobilization, [ORGANIZATION]
will be working with [PARTNERS] to protect everyone from impaired drivers during this
busy time of the year. From December 20, 2002 to January 5, 2003 local and state
officials will be out in full force conducting sobriety checkpoints and saturation patrols
throughout [COMMUNITY] to arrest and prosecute these criminals to the fullest extent
of the law.

“There will be no warnings,” said [LOCAL OFFICIAL]. Our message is simple — You
Drink and Drive. You Lose. Violators can lose their licenses, time from their jobs,

and lose money in high fines and court costs as well as possibly face imprisonment

for repeat offenses, assault and vehicular manslaughter. Refuse a blood alcohol concen-
tration test and you can lose your license on the spot and have your car impounded.
You’ll be spending your money on bail and towing fees instead of holiday gifts.”

After years of gradual improvement, fatalities in alcohol-related crashes are on the rise
nationally. The National Highway Traffic Safety Administration (NHTSA) estimates that
in 2000, 17,380 people were killed in alcohol-related crashes, representing approxi-
mately 41 percent of the 41,945 total traffic fatalities. In 2001, 17,448 people were
killed in alcohol-related crashes, again representing 41 percent of the 42,116 people
killed in all traffic crashes.

[LOCAL ORGANIZATION] reminds everyone if you find hard to figure out if you've
had too many drinks to drive — don’t risk it. Impairment begins with the first drink
and impaired driving is against the law. Most likely if you’re feeling “buzzed’ you are
Y impaired and if you drive law enforcement will likely catch you.




Studies from the NHTSA show that the majority of Americans consider drunk driving
one of the nation’s most important social issues, ahead of healthcare, poverty/hunger,
racism and education. Nearly 97 percent of Americans view drunk driving as a major
threat to the community. As a result, the majority of Americans support increased use
of enforcement efforts like saturation patrols and sobriety checkpoints to protect inno-
cent victims. Furthermore, two-thirds of Americans also strongly endorse the use of
stricter and more severe penalties against drunk drivers.

Nine out of 10 Americans who participate in social events where alcohol is served feel
that people should use designated drivers. [LOCAL ORGANIZATION] suggests that
party hosts include alcohol-free beverages and protein-rich foods, along with reminding
guest to plan ahead.

[LOCAL ORGANIZATION] reminds everyone:
m  Don’t risk it — If you plan to drive, don’t drink.

m  Choose a sober designated driver before partying.

m Take mass transit, a taxicab or ask a friend to drive you home if you didn’t
plan in advance.

m  Spend the night where the activity is being held.

m  Report impaired drivers to law enforcement.

The You Drink & Drive. You Lose. National Mobilization, launched in December 1999,
is a comprehensive impaired driving prevention effort focused on highly visible criminal
justice-related efforts to deter impaired driving and is designed for use by States and
communities to save lives. Thanks to the tremendous efforts of thousands of devoted
public and private partners, more than 150 million Americans have been reached
through newspapers, the Internet, and from radio and television broadcasts. For more
information about the campaign, visit NHTSA's web site at www.nhtsa.dot.gov.
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